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1 

INTRODUCTION 

 

With support from the National Association of Broadcasters (NAB), Coleman 

Insights and its knowDigital division completed online interviews with 801 18- to 

49-year-old U.S. smartphone owners in June.  The study employed quotas to 

ensure that the sample reflected the national population in terms of age, gender, 

ethnicity and geography.  In addition, we intentionally completed the interviews 

with a roughly equal split between smartphone owners with unlimited data plans 

and those with metered or pre-paid data plans. 

 

The research was designed as an internal tool for the NAB, its members and the 

large coalition of radio ownership groups supporting NextRadio’s launch that 

would guide the positioning and marketing of the app.  Presented here are some 

highlights from the research, however, based on the reactions consumers had to 

the 90-second introductory video about NextRadio that was included as part of 

the survey, that are appropriate for external release.  (The video is viewable on 

YouTube at http://youtu.be/_TG0OBvlZaU.) 
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